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Description of purpose …
Description of core values …
Description of voice and tone …
Description of the brand story / narrative …
Description of brand imagery …
Description of typography and options …
Description of color scheme and palette guides …
CORE VALUES
STORY/NARRATIVE
IMAGERY
TYPOGRAPHY
COLOR SCHEME
Insert tagline …
VOICE & TONE
Description of vision …
TAGLINE
VISION
PURPOSE
1. Brand
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· Specific: Define what you want to achieve.
· Measurable: Decide how success will be measured.
· Achievable: Set realistic goals.
· Relevant: Illustrate how your goal lines up with your overall objectives and target audience.
· Time-bound: Set milestones and deadlines to achieve your goal.
SPECIFIC
MEASURABLE
ACHIEVABLE
RELEVANT
TIME-BOUND
2. SMART Goals
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This is a brief outline of the creative execution strategy that will guide the plan – this can include visuals, brand examples, and other collateral materials.
EXECUTION
3. Strategy Statement
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	DEMOGRAPHICS
	Description

	PSYCHOGRAPHICS
	Description

	BEHAVIORS
	Description

	FRUSTRATIONS
	Description

	INTERESTS
	Description

	NEEDS
	Description

	MOTIVATIONS
	Description
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5. Unique Selling Proposition (USP)
Describe the benefit that differentiates your product 
or service from the competitors.
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A SIMPLE, MEMORABLE STATEMENT THAT REPRESENTS YOUR BRAND’S PURPOSE.
6. Core Message


Describe the means for sharing your brand’s core message with the target audience.
7. Communication Channels
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Describe the ideas that capture your audience’s attention and create an emotional response through imagery, voice, and words.
8. Creative Concepts
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Define the quantifiable metrics for measuring the strategy’s progress and success.
KPIs



	METRIC 1
	Description

	METRIC 2
	Description

	METRIC 3
	Description

	
	

	
	

	
	

	
	



10. Budget


	CATEGORY
	ITEM
	DESCRIPTION
	DATE OF QUOTE
	AMOUNT 
BUDGETED
	AMOUNT 
SPENT
	BUDGET 
VARIANCE

	Category A
	 Item 1
	Description
	MM/DD/YY
	$0.00
	$0,00
	$0.00

	
	 Item 2
	Description
	MM/DD/YY
	$0,00
	$0.00
	$0.00

	
	 
	 
	 
	 
	 
	

	Category B
	 
	 
	 
	 
	 
	

	
	 
	 
	 
	 
	 
	

	
	 
	 
	 
	 
	 
	

	Category C
	 
	 
	 
	 
	 
	

	
	 
	 
	 
	 
	 
	

	
	 
	 
	 
	 
	 
	

	 
	 
	TOTAL
	$0.00
	$0.00
	$0.00



	
11. Timeline



Phase 1
	Phase 2
	Phase 3
	Phase 4
	Phase 5

	Title
	Title
	Title
	Title
	Title

	Subtitle
	Subtitle
	Subtitle
	Subtitle
	Subtitle

	Content
	Content
	Content
	Content
	Content

	Subtitle
	Subtitle
	Subtitle
	Subtitle
	Subtitle

	Content
	Content
	Content
	Content
	Content

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	



	DISCLAIMER

Any articles, templates, or information provided by Smartsheet on the website are for reference only. While we strive to keep the information up to date and correct, we make no representations or warranties of any kind, express or implied, about the completeness, accuracy, reliability, suitability, or availability with respect to the website or the information, articles, templates, or related graphics contained on the website. Any reliance you place on such information is therefore strictly at your own risk.
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